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AMERICAN PUBLIC HEALTH ASSOCIATION
For science. For action. For health.

APHA.org



Advertise with APHA

Our Mission
Improve the health of the public and achieve equity in health status.

Our Vision

Create the healthiest nation in one generation.

APHA champions the health of all people and all communities. We
strengthen the public health profession. We speak out for public health
issues and policies backed by science. We are the only organization that
combines a 150-year perspective, a broad-based member community
and the ability to influence federal policy to improve the public’s health.

& APHA

AMERICAN PUBLIC HEALTH ASSOCIATION
For science, For action. For health.
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e-newsletter recipients

2 Learn more, customize your campaign, or place an order by contacting Cleo Chitester at 804-469-0360 or cchitester@associationmediagroup.com


https://www.apha.org/policies-and-advocacy/public-health-policy-statements
https://www.apha.org/apha-communities/member-sections
https://www.apha.org/policies-and-advocacy/advocacy-for-public-health

Our Members

Public health occupations are well-represented among APHA members.

Time in Industry

11-15 years:

16+ years: 28%

6-10 years: 17%

under 2 years: 21%

3-5 years: 23%

Geographic Regions

21% 35% 22%

Workplace

18%

‘ Manufacturing/Pharmacy 5%
Research/Policy/Academics 7%

Health Agency, Federal Agency, . ..

State & Health Departments, Hospital, Lab/Clinics

Private Medicine 8%
Associations 16% University/Institutions 15%

Self Employed/Others 20%

Schools of Public Health

Primary Focus
POIiCY/Program International
Development 12% 55l .
Administration 10% E‘c}tiergtHCarlfte h/
. o) IFEF e%
Academic 24% services 9%
Research & Health Education
Development 16% Consulting/Other 7%
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What Are Your Goals?

APHA can help you showcase your expertise, create buzz about your brand or recruit new talent. Use the table below to help identify the best ad options for your
campaign goals — or contact Cleo Chitester (contact details below) and receive customized recommendations.

American Journal of Public Health s/ */
The Nation’s Health

v

APHA Retargeting Program
American Journal of Public Health Website
(AJPH.org)

The Nation’s Health Website
(thenationshealth.org)

American Public Health Association Website
(APHA.org)

The APHA Public Health Buyer’s Guide
(aphabuyersguide.com)

L L «LKL«

Public Health Newswire
(publichealthnewsire.org)

Inside Public Health
E-Newsletter

Highlights From The Nation’s Health
E-Newsletter

American Journal of Public Health
E-Newsletter

NI N N A NEE NI N NI N

N N NEN

APHA Annual Meeting Program ~/
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American Journal of Public Health

ajph.org
Publication Frequency: 12 times a year.
Total Readership: 28,000

The American Journal of Public Health is the No.1 publication dedicated to original
work in research, research methods and program evaluation in the field of public
health. This prestigious journal also regularly publishes authoritative editorials
and commentaries and serves as a forum for the analysis of health policy.

Rates

Premium and 4 Color Positions

Cover 4 (Outer Back Cover) $9,000 $8,500 $8,000
Cover 3 (Inside Back Cover) n/a $7,000 $6,500 $6,000
Cover 2 (Inside Front Cover) n/a $7,000 $6,500 $6,000
Opposite Editorial n/a $7,000 $6,500 $6,000
Spread $9,000 $8,000 $7,500 $6,500
Full page $4,600 $4,400 $4,200 $4,100
1/2 page $4,000 $3,500 $3,300 $3,000

Recruitment Rates

Full page $2,040 $1,800

2/3 page $1,800 $1,680 517
1/2 page $1,560 $1,440 382
1/3 page $1,440 $1,320 248

AMERICAN JOURNAL of PUBLIC HEAL
MAY 2023

Issue 5

B
AMERICAN PUBLIC HEALTH ASSOCIATION

POPULATIONSBASED MONITORING OF
SI.\RS!COV—Z/COVID-19 AND BEYOND

Piloting Public Health;p: 462
The ENE=COVID SEldy, Spain, pp. 514,517, 525, and 533
The REAGT-1 Study, JK;pp-520and 545

Also in this issue: %

EXTREME HEAT ”

Reducing Health ImpacterpB 465 and 5581
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Legal Lon 4'72and 568 1
COVID-19 ¢
Poultry IndUstry, pp. AQM 500“‘
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January October 31, 2023 n

February November 27, 2023

March January 2, 2024

April February 6, 2024

May March 7, 2024

June April 4, 2024

July May 1, 2024

August May 28, 2024

September June 28, 2024

October July 29, 2024

November August 27, 2024

December October 1, 2024

uonisinboy jusjel
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The Nation’s Health

L]
‘The official newspaper of APILA | Share this issue online March 31 at ww thenationshealth org April 2023

The NATION’S HEALTH

A PUBLICATION OF THE AMERICAN PUBLIC HEALTH ASSOCIATION

Coverage drops for second year in a row | Staying the course
Child vaccination rates falteras | Local abortion

thenationshealth.org el

HILEMUCH ofthe naton vas celebrating | D1 patients

Publication Frequency: 10 times a year. WYt | nete doss
(February/March and November/December are combined issues) et ) . PW,‘;&
Total Readership: 26,000 T R
o End to C();’LIKD’ f9 eln/lergency
A policies could set back health
The Nation’s Health is the most widely read news tabloid in the public health ) Ermiat | i i

community. The newspaper presents informative articles addressing every facet
of public health.

They htped 17-yearo1d

e

Rates

018000 ‘v
orr626 sasn X
soptammmoporio:
FOVISOd TVOITONEd HLTVAH SNOLLYN

Premium and 4 Color Positions @
Y
“_““_ 2
Back Cover $7,000 $6,500 $6,300 :g
Spread n/a $6,500 $6,000 $5,500 %
I TN 3
Full Page $4,600 $4,500 $4,200 $4,100 January November 30, 2023 g
1/2 Page $4,000 $3,500 $3:400 $3,100 February/March January 11, 2024
3/10 $3,000 $2,800 $2,600 $2,400 April February 14. 2024
May March 14, 2024
June April 12, 2024
July May 15, 2024
August June 14, 2024
Recruitment Rates September July 17,2022
=l e $1.920 $1,800 November/December September 22, 2024
1/2 Page $1,614 $1,560 667
3/10 Page $1,260 $1,200 225

uonisinboy jusjel
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Website Advertising

AJPH Website pHaK i~ &
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ajph.org

The American Journal of Public Health's
website attracts more than 3.2 million
visitors, generating more than 5.9 million
pageviews per year.

Public Support For Social Safety-Net Policies For
COVID-19 in the United States, April 2020

December 2020
Changing the Public's Health
Story: Reducing Wasteful
Medical Care Spending

FEATURED ARTICLES

APHA Website
I S TS NN arho.ors
728x90 $9.922 $17,640 The American Public Health ENGAGE
300x250 $4,252 $7.560 Association website attracts 1 COLLABORATE, =
approximately 1.4 million GROW °g’_
visitors, generating more than e >
5.4 million pageviews a year. §
(0]
o ) . a
The Nation’s Health Website nHalé i ~semrie % [ “
thenationsheslth.org | TS N
. . e NATION'S HEALTH = = — —
The Nation’s Health website attracts more . 220x300 $4,110 $7,308
than 160k visitors and 240k pageviews THE 40 EESENTIAL b : - 728x90 and 160x300 placements on the Schools of Public Health webpage are available for $5,250
per year. SERVICES : =i for a 12 month placement.

300x250 & 728x90* $2,970 $10,560

*Prices include both banner sizes.
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Retargeting

Leverage programmatic ad delivery to extend the reach and precision of your
campaigns. Studies show that brand awareness through repeat exposure drives
purchasing relationships. Utilize APHA's retargeting to target visitors of APHA
web properties and display your advertising in front of them as they visit some of
the most popular websites such as Yahoo!, Fox News, CNN, Wall Street Journal,
MSN, NY Times, ESPN, local news stations, and public health and academic-
related sites among many more. Utilize banners, video, or audio placements!

Banner rates start at $33 CPM for a minimum of 100k impressions and decrease
to a $27 CPM for campaigns greater than 500k impressions. Contact Cleo Chit-

ester for custom banner or video campaign quotes.

Banner Retargeting

1 Month/100k Impressions $3,300 $33
3 Months/500k Impressions $13,500 $27

Video Retargeting

1 Month/200k Impressions $9,000 $45
3 Months/500k Impressions $20,000 $40

8 Learn more, customize your campaign, or place an order by contacting Cleo Chitester at 804-469-0360 or cchitester@associationmediagroup.com
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7 recipes with kimchi that
show its spicy, funky
versatility

(@ By Aaron Hutcherson

August 21, 2023 at 1:00 p.m. EDT

(Scott Suchman for The Washington Post/food styling by
Lisa Cherkasky for The Washington Post)
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Share Comment
Heain Use your expertise to
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E-Newsletter Advertising

Inside Public Health

Delivered monthly to more than 21k INSIDE PUBLIC HEALTH

APHA members and averages a 30% open
rate. € APHA
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Highlights Qur time is now. Public

health has never been so
important, relevant and
APHA Caucus spollight: The Peace Caucus visible.
The Peace Caucus was founded in 198510 educate and engag the
voice of public heclth professionals in effrts fo promole peace.
Through activtes, ve

Siz 3 Months 12 Months

peace and sosial jstcs are key deferminants of te health of In This Issug
120x300 $61300 $15:750 ndividuals and communiies across the globe. Peace Caucus members

organize scienfic programs at APHA annuzl mesing, develop o Hignigns

120x150 $3,675 $1 2,600 policis, disseminate irforration and corduct other actvtes that v Eemes

highight the public heaith impacts of war, conflct and thet forms of Opporuntes
violence and he essential ole cf health professionals in pravertion. LPHAZOT

Our activiies llustiate ie reed for peaceful and just enviranments so Resources &

hat popuations can thiive. Our goals for 2023 are to expand nifiaives
engagement, supgort rew Izadership and produce imractul APHAID the News

rogramin
progiamming The Netion's Healty

T - e American Journal of Public Health

Chair RobertM._Gould M through APHA LEAD Eubic Heain
Publc Heatin

Newsrant cporunty or At e Delivered weekly to more than 131k

Building on APHA's longstanding commitment to dimate change as a
‘health issue, he Center for Climate, Heath and Equity at APHA is .
ot i e Srman S oation Nataralsasue of Cies subscribers and averages an open rate

Metropoiian AME Church and many others to accelerate the

‘mplementation of‘smart surfaces” (eflectve roofs and pavements, of 3 4 4%
qgreen roafs, tiees, solar PV, rain gardens) in major metropolitan cities . .
an amult-yeer project, as well a ofe grant ppertuniies 0 APHA

Afiates APHA 2023

ANNUAL NEETIZG & 60
o 1

Highlights From The Nation’s Health 1204300 515,750 557,750

Delivered monthly to over 102K public 728x90 $18,000 $66,000
health professionals monthly and averages

Looking Back: Victimization of Transgender

Persons and the Criminal Legal System AJPH Soundcloud
Podcast
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Ostensibly designed to provide public safety
Wwhen it comes to transgender people, police and
prisons 100 often do the opposite. ensegFenx

%
a 29% open rate. HIGHLIGHTS FROM ook S Commenion o Cass. L
Rest Policies, and the Population's Healtn access 1o AJPH, the

American Public
Health Association, as
wellas all the ofher
great Member Peris!

The NATION’S HEALTH and Health Care: The Greek Case” oficaljournal of the

How do we place at the center of the public
conversation the return on investment of
spending to protect human health? What is the
fole of non-heaith policymaking in preserving and
elevating health? How do we avoid repeating

Cycles of health-adverse policymaking? Rt
Size 3M S 12 Mo hS ar;em(‘u:“r:u;\‘ﬂr from the August issue of The Nation's Heaith and read AVAILABLE
Two New RFPs
One year public health worktorce for Equity in
120x300 $6,300 $15,750 Pl Hea A o hctest
et ks o conmnty el s, ot 1 10 sl 310 New In First Look Clinieal ek &
local organizatons fom 32 sates and two U.S. terores have joned the ew In First Lool Fealth
120x150 $3,675 $12,600 corps as host sies Insurance.
) ) Qualiy_and (Un)Certainty of Information: A Critical Concern for Building Mg
Lagisiators roling back child labor protections See how ‘Common Ground due 9/15.
Child abor vioiations are spiking around the country. Since 2018, the U.S. Stata 18 can LeBlanc | Am J Public Health | August 11, 2023
has seen a 69% increase in companias egally amploying chidran, oten in poweryour ==
Jobs too hazardous for them o hold. The efort o undermine protecions is analyses. Generation 7 Challenges Parisan Divides for Healih Ecuiy T
being coordnated across multle states Generation Z Challenges Partisan Dides for Health £ @ R
‘Alberti et al. | Am J Public Health | August 11, 2023 Sodiery

full year after

childbirth
In rare agreement on a public healh issue that has reached criss levels,
nearly two-tirds of U.S. stales have extended Medicaid coverage for a ull
year postoartum

Summer Reads: Catch these public health
sizzlers

From poverty and homelessness to climat hope and the pover of nursing.
new books capture the puise of U.S. public health. Find your summer read
in our new It of must-reads.

worsen racial inequities
Consumers around the world are exposed to a dizzying array of commercial
products, not al of which are beneficial o theirhealth and wel-being. But
awareness of the influence that commercial determinans have on health is
growing

daciared forl
‘Ahumans nght roup dectared  statsof amergency nresponse to over 75
discriminatory LGBTQ- bils signed info law n U'S. states s year. APHA 2023

APHA Press justice for women [recisren now |
Anew health v problem RECISTERIHOM!
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Buyer’s Guide

Engagement © APTIA PRESS

PUBLIC HEALTH BUYER'S GUIDE

aphabuyersguide.com

The Public Health Buyer’s Guide is where the public health community looks for
vendors and service providers — make sure you are listed!

uoLjelauss) pea

The APHA Public Health Buyer’s Guide attracts thousands of visitors each year
making purchasing decisions about products and services to help further their

work in public health.

Enhanced Listing ($525/year):

e Show above all free listings within relevant search results
e Includes a company logo and short description in search results
e Provides a dedicated page to promote your products and services

e Provides additional keywords to increase search result impressions

Maximize your listing ($999):

leatured Listings

e Includes everything in Enhanced Listing 7“"4 HARRIS

e Listing featured on the homepage e ——

e Integrate your social media feeds into your listing R oorrie Cooranated Core niversity of e 1iier

e Your YouTube video embedded in your listing and featured on the Buyer’s Guide RS i Sapartmentor e fet
homepage : :

Banner options are also available to display across the site starting at $799/year.

CONTROL OF
COMMUNICABLE

DISEASES

Harris Coordinated Care Solutions (Harris
Computer) - Meet Jane

UNIVERSITY OF MIAMI

MILLER SCHOOL OF MEDICINE Follow Us

DEPARTMENT of
PUBLIC HEALTH SCIENCES oo
n University of Miami: Public H...
5 007 towers

This is Logan University. Setup and use of the DAT20205-SYS-LED by FSI
North America

APHA.org | Whatis Public Health? | Topics es | Policies a Publicatio Periodicals | Professional Development | Events and
Meetings | NewsandMedia | APHA Co I APHAM hip | Privacy Policy
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General Information Order/Billing Questions

billing@associationmediagroup.com

APHA Advertising Policy APHA Publications

cchitester@associationmediagroup.com

All advertisements must be approved by APHA. Acceptance of advertising by 804-469-0360

APHA does not indicate or imply endorsement. APHA, in its sole discretion,
retains the right to decline any submitted advertisement or to discontinue
posting of any advertisement previously accepted and reserves the right to insert
the word “advertisement” on all advertisements.

Print Recruitment
cchitester@associationmediagroup.com
804-469-0360

Combination Earned Frequency S

. . ) . careers.apha.org
Reduced rates can be earned by placing advertisements in multiple APHA

publications.

Mailing List Information

American List Council, Inc.
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mailto:ashell.alston%40apha.org%20?subject=
http://publichealthbuyersguide.com
http://publichealthbuyersguide.com
http://careers.apha.org

Print Specifications

All artwork should be submitted as print-ready PDFs (Press-Ready PDF, PDF /X) and all images and fonts must be embedded. If submitting a word document for
recruitment advertising, please also submit a 300 DPI logo image (if a logo is included in the advertisement).

American Journal of Public Health

Publication Trim: 8.25 x 10.875 inches (Do not build ad to this size)

8.5 x 11.125 (trim 8.25 x 10.875)

Covers 2, 3,and 4
Opposite Editorial
Spread

Full Page (bleed)

Full Page (non bleed
Half Page (vertical)
Half Page (horizontal)

Recruitment Advertising

Full Page (non bleed)
Two Thirds Page

Half Page (vertical)
Half Page (horizontal)
Third Page

7 x 10
15x 10

8.5 x 11.125 (trim 8.25 x 10.875)

7x10
3.375 x 10
7 x 4.875

7 x 10
4.5x10
3.375x 10

7 x 4.875
3.375x4.875

The Nation’s Health

Publication Trim: 10.625 x 13.75 inches (Do not build ad to this size)

Back Cover 11.125 x 14.25 (trim 10.625 x 13.75)
Spread 21.75 x 14.25

Full Page (bleed) 11.125 x 14.25 (trim 10.625 x 13.75)
Full Page (non bleed) 9.125x 12.25

Half Page (horizontal) 9.125x 6

3/10 Page 5.375x 6

Recruitment Advertising

Full Page (non bleed) 9.125x 12.25
Half Page (horizontal) 9.125x 6
3/10 Page 5.375x 6
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Digital Specifications

Web Banners

e Maximum banner size: 250kb

e Acceptable formats: JPG, GIF, PNG. third Party ad tags accepted.

e Animated banners should run for no more than 10 seconds.

e Banners with a white background must have a black or colored border.

The American Journal of Public Health Website (AJPH.org) Banner Sizes 728x90 and 300x250.
The Nation’s Health Website (thenationshealth.org) Banner Sizes: 728x90 and 300x250.

The American Public Health Association Website (APHA.org) Banner Sizes: 220x300, 300x250*, and 728x90*.
*these banner sizes only available on the Schools of Public Health webpage

E-Newsletter Banners

e Maximum banner size: 250kb

e Acceptable formats: JPG, GIF, PNG. 3rd Party ad tags cannot be accepted.

e Animated banners may be accepted, but it should be noted that not all email systems will display the animation.
e Banners with a white background must have a black or colored border.

The American Journal of Public Health E-Newsletter Banner Size: 120x300.

Inside Public Health E-Newsletter: 120x300 and 120x150.

Highlights from The Nation’s Health Website E-Newsletter: 120x300, 120x150.
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Digital Specifications (continued)

Website Retargeting

The specifications provided are an aggression of requirements across ad networks and providers. Adhering to the recommendations will ensure maximum
exposure for your advertisements. If you would like to utilize HTMLS5 design please refer to the specific HTML5 Ad Specifications sheet or request a copy from
your primary contact if one was not provided.

Accepted 3rd Party Ad Tag Format

Display/Mobile: Javascript, iFrame and Standard (a href/img src)
Video: VAST 1.0, VAST 2.0, VAST 3.0, VPAID 1.0 AND 2.0, VAST URL or VAST Source XML, VAST with VPAID

Accepted File Formats and Restrictions for Display and Video
Display/Mobile Assets: image (GIF, JPG, PNG), SWF, HTML5 (please request our specific HTML5 requirements document). 500 maximum file size. All animations
may not exceed 15 seconds in duration.

Video: flv, .mp4, .avi, wmyv, .mpeg1/2, .webm, .mov 1GB maximum file size.

Display and Video Dimensions

The recommended ad sizes for display and video campaigns are highlighted below. Use the guide to determine the relevant banner ad sizes recommeneded for your
campaign. Please note the two most popular video ad sizes are highlioghted, but you do not need to provide both sizes.

e 50k or fewer impressions per month - we recommend the yellow highlighted sizes

e 150k+ impressions per month - you can incorporate the sizes highlighted in green as desired
Display Ad Dimensions: 300x250, 728x90, 160x600, 800x600, 970x250, 336x280, #68%60, 120x4600, 180x150, 250x250, 234x60, §Z0X90, 200x200, 300x1050

Mobile Ad Dimensions: 320x480, 320x50, 360x640, B00X50, 216x36, 120x20, 168x28, 480x320, 768x1024, 120x240
Video Ad Dimensions: 1920x1080, 1920x800, 1280x720, 854x480, 1024x768, 640x380, 640x360, 480x360, 320x240, 300x250

14 Learn more, customize your campaign, or place an order by contacting Cleo Chitester at 804-469-0360 or cchitester@associationmediagroup.com



